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Home, Home On The Web



They Said, I Said

• They said: “By spreading all these links to 
more pages you’ll prolong each web session. 
Your visitors will move deeper into your site 
and have a more complete and satisfying and have a more complete and satisfying 
experience.”

• I said: “That sounds like a Viagra commercial.”



How The Numbers Look

• 3.5 million page views in 2009

• Compared to print, the cost structure is similar 
up to the point of distribution

• Print publishers pay for printing and postage• Print publishers pay for printing and postage

• Web publishers lease server space

• Our per page cost in 2009: 0.000085 of a cent

• In scientific terms: 8.5x10-5



Other Factor At Play

• People expect updated news 24/7

• More ad dollars flowing to the web

• Bottom line: fewer newspapers, fewer 
magazinesmagazines

• About half the farm magazines published 20 
years ago no longer exist

• Ten years from now???



You’re A Moving Target

• Five years ago you were tied to a desktop

• Smart phones, wireless internet cut you free

• Mobile content for a mobile audience

• Now, 7% of our visits are mobile in nature• Now, 7% of our visits are mobile in nature



The Dominance Of Email

• No email? Really?

• Survey says: 53% of consultants deliver recs by 
email, 20% by text messaging

• Survey says: 30% ranked email or email-type • Survey says: 30% ranked email or email-type 
device as “best buy”

• How far we’ve come so fast

• Local examples



More Audio And Video On The Web

• Yes, we podcast, a little

• Video is great for how-to subjects

• But more junk than quality

• Some bright spots• Some bright spots



More “Citizen Journalism”

• What, exactly, does that mean?

• On YouTube: 24 “sprayer calibration” clips

• On YouTube: 477 covering “soil sampling”

• Blogs: The poor man’s web site• Blogs: The poor man’s web site

• Blogs: Short items, quick content

• Blogs work best when tightly focused

• Examples…



Louisiana Rice Insect Blog
http://louisianariceinsects.wordpress.com

http://louisianariceinsects.wordpress.com


The Almond Doctor Blog
http://www.thealmonddoctor.com

http://www.thealmonddoctor.com


HyMark High Spots Blog
http://hymark.blogspot.com

http://hymark.blogspot.com


Tools And Trade Secrets
Blogger.Com



Tools And Trade Secrets
FeedReader.Com



Tools And Trade Secrets
FeedReader.Com



Tools And Trade Secrets
Text Messaging

Do u txt?
• Works (sometimes) in dead spots

Teenagers more consistently use it• Teenagers more consistently use it

• Ground rules, policies needed



Tools And Trade Secrets
NewAgTalk.Com



Social Media/Social Networks

• We’re talking about Facebook, Twitter, etc.

• First, don’t blow them off as fads

• Second, give them a try



More New Devices
More Choices

More Confusion
More Possibilities



Stuff You May Eventually Own
Netbook Computers



Stuff You May Eventually Own
Ebook Reader



Stuff You May Eventually Own
Pad/Tablet Computers



A personal story in closing.

A man and his mules.
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