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Please take a moment
ó To complete our survey
ó This will allow us to fine-tune the workshop



In the beginning…
ó Farm visits
ó Field Days
ó Phone calls

Meetingsó Meetings
ó Newspapers
ó Letters
ó E-mail



Now…in addition to all that…
ó Facebook
ó Twitter
ó Google+Google+
ó Blogging
ó 4-Square
ó “the cloud”

ó Could this enhance your business?



Tools change
ó But the goal is the same: EDUCATION

Diagnose field problems & share solutions

ó Educate about research advances, encourage 
communication and adoption.
ó The foundation is still identifying problems and 

guiding adoption of best solutions.



Information flow



Know you audience –
preferences change

ó Facebook – social people, many ages
ó Longer information, dialogue, pics, videos, links
ó Agvocacy potential (urban education about ag)ó Agvocacy potential (urban education about ag)

ó Twitter – technology oriented people, 35 and under
ó Short pieces of information, links, alerts, pics

ó Blog – pure information delivery – picture heavy
ó EPA, Chemical companies, farmers, consultants, agents

Analyze followers, track use, keywords, interaction



www.louisianariceinsects.wordpress.com

Real time
Rapid posting

Linkage

150 posts
Over 33,000 views

~70 subscribers

Follow me 

@NatHummel

Linkage
Field Journal

http://www.louisianariceinsects.wordpress.com






Why Facebook?
ó Connect with clientele
ó Figure out how many are on 

facebook
Messagingó Messaging

ó Curate content
ó Links
ó Blog postings
ó Field observations, videos, photos

ó Interactive
ó Sharing features – good and bad





Examples of Facebook friends
ó Easily Broadcast information & have a discussion
ó Across great distances
ó At any time (pro & con)

ó Other Crop consultantsó Other Crop consultants
ó Cooperative extension professionals
ó Farmers
ó Ag Industry reps (Equipment, Chemical)
ó Ag Media



Facebook Discussion
ó Sharing feature amplifies flow of information
ó Be careful about what you post
ó Against policy to have more than one profile

Option – create profile & push content through group pageó Option – create profile & push content through group page

ó Learn the privacy settings – tutorials online

Pros & Cons
Examples of use



Break – practice time





Why should you tweet?
ó Free replacement for texting
ó Share field observations
ó Tweet to clients from smartphone – text & picture
ó Send recommendations
ó Messaging features

ó Keep up on news, markets, government policy
ó Monitor markets
ó Monitor news
ó Monitor governmental agency activities
ó Learn about research advances



Followers vs. Following
ó Followers: people who follow you and want to hear 

what you are saying/observing 
ó Original observations or sharing information (links)

ó Following: people/organizations you follow to learn 
what they know/are saying
ó Leaders – experts – good information gatherers



Twitter etiquette
ó It is good to follow people back (if you are interested in 

their content) – why?
ó Make a connection
ó Can send Direct Messages (private conversation – but ó Can send Direct Messages (private conversation – but 

not secure, just not broadcast to everyone)

ó Thank people for their interaction with you



Potential Twitter Followers
ó Other Crop consultants
ó Commodity traders
ó Cooperative extension professionals

Farmersó Farmers
ó Ag Industry reps (Equipment, Chemical)
ó Ag Media







Twitter Discussion
ó Spend a little time learning to tweet
ó Hashtags (#) & how to create relationships (@)

ó Remember that information can be shared
Can set up an open account or a closed accountó Can set up an open account or a closed account
ó Public - Allows anyone to follow and read tweets
ó Private - Controls who can follow you and read tweets

ó Use Lists to manage contacts – dig into other Lists

Pros & Cons
Share experiences



Break – practice time



Why blog? 
ó No mobile device required, keep it simple

ó Tell your story - journal
ó Quick information deliveryó Quick information delivery
ó Share pictures, videos
ó Replacement for an e-mail newsletter – quicker to 

build and easier to share electronically
ó Create a community of interest
ó Establish your expertise in a subject area



What do you need to blog?
ó Computer with internet access
ó Laptop with mobile access is preferred

ó Digital camera or cell phone with camera
ó A story to shareó A story to share
ó Basic writing skills 
ó You might want an editor to assist
ó Think like a reporter



Explore the blog
ó Example post on the session



Blogging sites
óWordpress
ó Blogger
ó Other options???

Discussion about blogging

Pros & cons
How could you use this?



Google+
ó Circles gives more control of info flow
ó Google hangouts – excellent web conferencing with 

video
ó FREEó FREE
ó This is the only way I use Google+

ó Otherwise similar to Facebook but less users



LinkedIN
ó Professional connections
ó Post resume
ó Connect with colleagues

Write referralsóWrite referrals



If you use it, you can inspire others

ó Mobile technology is changing, as a result 
communication is changing.
ó Get active in Groups
ó Check out twitter listó Check out twitter list

ó Be patient 
ó Be open 
ó Ask for help



Pulling it all together
ó Be patient with yourself
ó Know your audience, but don’t make assumptions
ó Don’t be afraid à be experimental/adventurousó Don’t be afraid à be experimental/adventurous
ó Information flow – use all tools efficiently
ó Blog à facebook + twitter
ó Twitter à facebook + blog

ó Remember to respond, kindle relationships. 
ó Keep it professional, but personal



Be efficient, but effective.Be efficient, but effective.



Want to learn more?

• Follow on twitter @NatHummel, Facebook
• Subscribe to blog• Subscribe to blog
• E-mail 

• Natalie Hummel
• nhummel@agcenter.lsu.edu

mailto:nhummel@agcenter.lsu.edu

